
 
 

REQUEST FOR PROPOSALS 
 

Design and web Development of an e-Commerce Website 
 
ISSUED BY:   Proudly South African 
 
DATE:    25 July 2022 
 
 
 
1. INTRODUCTION 
 

Proudly South African requires the services of a suitably qualified service provider to create, design and maintain 

a website with e-Commerce capabilities and provide e-Commerce services as well as execute elements as 

detailed herein below. The website will be hosted on Proudly SA’s website: www.proudlysa.co.za, but will also 

be linked with social media platforms including but not limited to Facebook, Twitter, Instagram, YouTube, TikTok 

and LinkedIn so that updates can be posted on various social media outlets, and icons included so that all 

products are sharable by both vendors and Proudly South African. The e-Commerce platform must also be 

linkable with Proudly SA’s systems namely its portals (members’ products segmented by industry) and the 

members’ database located on the Proudly SA website, as well as external platforms namely the Proudly SA 

members’ CRM (Sharepoint) and its Market Access Platform (https://www.mapcollaboration.com/) – a supply 

chain management tool; and any other internal or external platform as required from time-to-time. (Refer to 

Annexure A for a detailed scope). 

 
2. BACKGROUND  
 
Proudly South African was established in 2001, born out of the 1998 Presidential Jobs Summit which was 
convened by the late former President Nelson Mandela. Like all government initiatives, its purpose is to work to 
combat the triple challenges of poverty, inequality and above all, unemployment. By promoting the demand for 
quality, locally produced goods and services, Proudly South African stimulates new job opportunities and assists 
in the retention of existing jobs. 
 

Members who are part of the campaign have to adhere to strict criteria, which are: 
 

1. Local content – at least 50% of the cost of production must be incurred in South Africa and there must be 

“substantial transformation” of any imported materials. 

2. Quality – the product or service must be of a proven high quality for example, it must be ISO accredited. 

3. Fair labour practice – the company must comply with the current labour legislation and adhere to fair labour 

practices. 



4. Environmental standards – the company must be environmentally responsible and adhere to production 

processes that are environmentally friendly, sustainable and acceptable. 

 

Proudly SA is a registered non-profit company in terms of the Companies Act No. 71 of 2008. Its role is to 

work to change consumer purchase behaviour in favour of local companies and locally produced quality 

products and services. 

Proudly SA is not a scheduled public entity but complies with certain provisions of the Public Finance 

Management Act (PFMA), the Preferential Procurement Policy Framework Act (PPPFA) and their related 

Regulations.   

 

3. GLOSSARY OF TERMS 

 
Unless the context clearly dictates otherwise, the following abbreviations and/or definitions used in 
this RFP shall have the meaning set forth below: 
 

 
“Accord” 
 

Local Procurement Accord 

“Bid” 
 

A proposal to bid for the tender in response to and in 
accordance with this RFP 
 

“Bidder” 
 

The person, enterprise, consortium or joint venture 
submitting a bid in response to this RFP 
 

“Bidder Members” Persons or enterprises that have committed to 
participate in this tender as consortium or joint venture 
partners and have authorised the lead member to submit 
a bid 
 

“Briefing Note” 
 

Additional information or clarification notes that may be 
issued by Proudly South African regarding this RFP or any 
other aspect of the tender process 
 

“Business Day” Any day of the week other than Saturdays, Sundays or 
public holidays in South Africa 
 

“Change in Control” 
 

Any material change to the ownership or management 
control of a bidder, or in the identity of the lead member 
 

“Closing Date” The last date for submission of bids, as specified in this 
RFP 
 

“Closing Time” 
 

The last time on the closing date for submission of bids, 
as specified in this RFP 
 



“Effective Date” 
 

The date of signature of the service level agreement by 
the last signing party, or such other date as such parties 
thereto may agree 
 

“Enterprise” 
 

A partnership, close corporation, company, trust, 
voluntary association or any other form of entity 
recognised by law as a medium through which activities 
relating to the supplies may be conducted 
 
 

“Evaluation Committee” 
 

A committee constituted by Proudly South African, for 
the purpose of evaluating the bids, as set out in this RFP 
 

“Evaluation Criteria” 
 

Those criteria used by the evaluation committee for the 
purposes of evaluating the bids as set out in this RFP 
 

“Lead Member” 
 
 

The person or enterprise authorised by the bidder 
members, to sign the bid and bind the members of that 
bidder 
 

“Public Finance Management Act” 
 

The Act aimed at regulating financial management in 
national and provincial government departments, to 
ensure that all revenue, expenditure, assets and liabilities 
of those departments are managed efficiently and 
effectively and to provide for the responsibilities of 
persons entrusted with financial management in those 
departments, and to provide for matters connected 
therewith 
 

“Preferred Bidder” 
 

The bidder/s to be appointed as preferred bidder by 
Proudly South African following the evaluation of bids, 
and with whom Proudly South African will negotiate in 
good faith with a view to concluding a supply agreement 
 

“Request for Proposal” or “RFP” This document entitled Request for Proposal, establishing 
the terms upon which bids may be submitted in respect 
of the tender, and including all schedules or annexures 
hereto 
 

“Reserve Bidder” 
 

A bidder having submitted a bid, who is not initially 
selected as preferred bidder, but who may subsequently 
be invited to replace a preferred bidder and to enter into 
negotiations with Proudly South African, should the 
preferred bidder’s status as such be lost at any stage 
prior to the effective date 
 

“Services” 
 

Those services to be rendered by the successful bidder to 
Proudly South African as contemplated in Annexure A of 
this RFP 
 



“Service Provider” 
 

A service provider with the necessary experience, 
expertise and resources to provide Proudly South African 
with the services within the required timelines and in 
accordance with the terms of the final supply agreement 
 

“South Africa” 
 

The Republic of South Africa 
 

“Successful Bidder/s” 
 

The preferred bidder/s selected by Proudly South African 
as such and with whom Proudly South African has 
concluded a supply agreement 
 

“Service Level Agreement” 
 

The service level agreement intended to be concluded 
between Proudly South African and the successful bidder 
for provision of the services, the terms and conditions of 
which are to be agreed between the parties thereto. 
 

 
 
4. DISCLAIMER 

While all reasonable care has been taken in preparing this RFP, the information contained herein does 
not purport to be comprehensive or to have been verified by Proudly South African or any of its 
officers, employees, servants, agents, advisors or any other person. Accordingly, neither Proudly South 
African nor any of its advisors accept any liability or responsibility for the adequacy, accuracy or 
completeness of any of the information or opinions stated herein. 

 
Except where expressly stipulated otherwise, no representation or warranty (either express or implied) 
is or will be given by Proudly South African or any of its officers, employees, servants, agents, advisors 
or any other person in respect of the information or opinions contained herein, or in relation to any 
subsequent correspondence or documentation issued in relation hereto. 

 
Proudly South African reserves the right to amend, modify or withdraw this RFP or terminate any of the 
procedures or requirements relating to the procurement process described in respect of the issuance 
of the RFP at any time, without prior notice and without liability to compensate or reimburse any 
person in relation thereto. 

 
The terms and conditions set out in this RFP are stipulated for the express benefit of Proudly South 
African, and except where expressly stated to the contrary, may be waived at Proudly South African’s 
discretion at any time. Proudly South African reserves the right to adopt any proposal made by any 
person responding hereto at any time and to include such proposal in any procurement documentation 
without compensation. 

 
This RFP is provided solely for the purpose set out in this document. Each person or enterprise to 
whom this document is made available, must make his, her or its own independent assessment of the 
subject matter of this RFP, taking such professional advice as it deems necessary. 

 
No bidder shall have any claim against Proudly South African, its officers, employees, servants, agents 
or advisors arising out of any matter relating to the subject matter of this RFP of any nature 
whatsoever. 

  



 

5. PURPOSE OF THIS RFP AND CRITICAL INFORMATION 

5.1.  The purpose of this RFP is to invite bidders to submit bids for the provision of the services 
(which are more fully described in this RFP). The successful bidder in respect of this tender will 
provide the services to Proudly South African in terms of a service level agreement to be 
concluded with Proudly South African on terms and conditions to be agreed between Proudly 
South African and the successful bidder. 

 
5.2.  All Bids must, in order to be considered by Proudly South African, be submitted on or before – 

 
5.2.1.  the closing time, being 16h00, 

 
5.2.2.  the closing date, being 16 August 2022 

 
5.2.3.  Bids must be hand-delivered to the reception area of the offices of Proudly South 

African, situated as follows: 
 

 
Address:  
Rosebank Terrace North 
23 Sturdee Avenue 
Rosebank 
Johannesburg 
For attention:  
Jeanette Makhoba  
Procurement Officer 

 
which is open on business days during the hours 08h30 to 17h00. 
 

5.2.4 All interested parties are invited to a Compulsory Virtual briefing session 
which will take place on 29 July 2022 Between 12h00 to 13h00. 
 

 
5.2.5.  All bids are to be submitted in the format required, as per paragraph 8 of this RFP. 

 
5.2.6.  No bid sent by telegram, facsimile or e-mail will be considered. It is the bidder’s sole 

responsibility to ensure that the bid is received by the closing time on the closing date. 
Postmarking by the closing date will not substitute for actual receipt. Giving the bid to 
a courier prior to the closing date without actual receipt by Proudly South African by 
the closing time on the closing date will not excuse the late delivery of a bid. Any bid 
received after the closing time on the closing date will be returned unopened to the 
bidder. 

 
5.2.7.  All queries regarding this tender, and requests for clarification, must be addressed to 

jeanette@proudlysa.co.za by no later than 10h00 on 05 August 2022, and in 
accordance with the requirements of this RFP. 

            
 
6. BID EVALUATION PROCESS AND PROCEDURES 
 



First round of evaluations will focus on functionality and companies that get a minimum score of 70% 
and above will then move to second round of evaluations. 

6.1.  First round: Understanding of the initiative and proposed solution(s) - Score out of a total of 
100 

a. General understanding of the Proudly SA requirements – 20% weighting 

b. Demonstrated experience in similar initiatives (at least 3 references) – 25% weighting 

c. Outline key deliverables and conditions of the tender project plan, outline of tasks 
/timeframes /milestones and cost breakdown – 25% weighting 

d. Qualifications and expertise of the team in relation to the provision of Television Adverts – 
25% weighting 

e. Active membership of Proudly South African campaign (attach a valid and up to date 
certificate of membership) – 5% weighting 

TOTAL = 100 

 

The second round of evaluations will then be based on the 80/20 principle where the following will 
be applicable 

 

6.2.  BEE certificate level – Score out of 20 

a. Equity ownership and participation by historically disadvantaged individuals (as supported by 
the BB-BEE certificate level); 

6.3.  Costs and fee structure (price) - Score out of 80 

(Itemised breakdown of total costs) 

TOTAL = 100 

 
 

7. EVALUATION PROCESS – (Open tender) 
 
 

a. Preliminary screening of bid documents – Compulsory statutory documents 

1. Submission of a valid tax clearance certificate (as well as the bidder’s SARS PIN to confirm their 

tax compliance status); 

2. Submission of a valid BEE certificate; 

3. The following SBD documents must be submitted, namely, SBD 1, SBD 3.1, SBD 4, SBD 6.1, SBD 

8 and SBD 9; 



4. Provide CSD report, if registered on National Treasury’s CSD (as well as the unique code to 

access their CSD report); 

Note: Non-submission of any of the compulsory statutory documents as prescribed above 

will result in the automatic disqualification of the bidder and submitted bid documents. 

b. First round of evaluations to shortlist bidders who obtained a minimum score 70% at the 

functionality stage; 

c. Second round of evaluations – 80/20 preference point system; 

d. Possible presentation of proposed solutions by shortlisted companies (if deemed necessary); 

e. Scoring and allocation of points; 

f. Notification of successful bidder; 

 

8. INFORMATION REQUIRED FROM BIDDERS 

Bidders are required to submit their bids in accordance with the terms and conditions set out in this 
RFP. 
 
8.1. Format of bids 
 

8.1.1.  The Bids must be as complete and comprehensive as possible and structured in 
accordance with the content requirements as set out in more detail below. 

 
8.1.2.   All documentation and communication must be in English. 

 
 
8.2. Submission Copies 
 

8.2.1  All bids are to consist of: 
 

8.2.1.1      One printed (hard) master bid, clearly marked as such plus 4 (four) printed 
copies; and 

 
8.2.1.2   One electronic (soft) master copy clearly marked as such. 

 
8.2.1.3  All electronic documents are to be in Microsoft XP compatible format (e.g., 

Microsoft Word, Microsoft Excel, Microsoft PowerPoint, Microsoft Projects 
and Adobe Acrobat Pdf format). 

 
8.2.2  Bidders must submit their bids in a sealed envelope on which the tender details, 

closing date and closing time are indicated. The name and address of the bidder must 
be written on the reverse side of the envelope. The master (hard and soft) bid should 
be marked “MASTER” and submitted together in one envelope, and the additional 



copies (hard and soft) should be submitted together in a separate sealed envelope 
marked “COPIES”. 

 
 

8.3 Confirmation of closing date for bids 
 

8.3.1 Each Bid is to be submitted as follows: 
 

8.3.2. Closing time: 16H00 
 

8.3.3. Closing date 16/08/2022 
 

8.3.4. Place 
 

Proudly South African 
Rosebank Terrace North 
23 Sturdee Avenue   
Rosebank 
Johannesburg 
South Africa 

 
 

8.3.5. For attention: 
Jeanette Makhoba 
Procurement Officer 

 
8.4 Terms and conditions applicable to bids 

 
Bidders responding to this RFP are deemed to do so on the basis that they acknowledge and 
accept all the tender terms and conditions set out below. 

 
8.4.1 Non-eligible persons 

 
8.4.1.1.  The participation of not-for-profit entities in any bid is at the discretion of the bidders 

and shall be at their sole invitation and risk. 
 

8.4.1.2.  No person (including both enterprises and natural persons), or advisor to a person may 
be a member of, or in any way participate in or be involved with (either directly or 
indirectly), more than one bidder at any stage during the procurement process, without 
Proudly South African’s prior written consent. 

 
8.4.1.3.  No person (including both enterprises and natural persons) or advisor employed by 

either Proudly South African or any member of the funder may advise any bidder or be 
a member of any bidder without the prior written consent of Proudly South African. 
The bidder warrants by virtue of it making an RFP bid that no such person has advised 
the bidder or is a member of such bidder. 

 
8.4.1.4.  Failure to comply with the requirements of this RFP may result in the disqualification of 

the relevant bidder, and/or of any person involved with that bidder or the advisors of 
either the bidder or that person, which disqualification shall be in Proudly South 
African’s sole discretion. 



 
8.4.2 Preferred and reserve bidder/s 

 
Proudly South African’s objective is to select a preferred bidder that: 

 
8.4.2.1.  Is ideally a member of Proudly South African and is in good standing; 

 
8.4.2.2.  Offers the best proposal to meet Proudly South African’s requirements for the 

execution of internal audit services to be rendered;  
 

8.4.2.3.  Is most able to undertake the work required within the applicable timelines; 
 

8.4.2.4.  Offers the best commercial, financial and legal terms. 
 

8.4.3 The bidder/s appointed as preferred bidder/s shall, subject to the provisions of this 
RFP, be invited to enter into negotiations with Proudly South African with the objective 
of entering into service level agreement/s in respect of the services. 

 
8.4.4 Proudly South African reserves the right whenever it believes it is expedient to select, 

prior to appointment of preferred bidder/s, two or more bidders to submit a so-called 
best and final offer (“BAFO”) on such terms and conditions as may be prescribed by 
Proudly South African, in order to refine the offerings made by the bidders in a 
competitive environment. In that event, only those bidders who are appointed 
preferred bidder/s on completion of the BAFO process will be invited to enter into 
negotiations with Proudly South African with the objective of entering into a service 
level agreement. 

 
 

8.4.5 Proudly South African reserves the right to appoint one or more reserve bidders at any 
time simultaneously with and/or subsequent to the announcement of the preferred 
bidder/s. 

 
8.4.6 Bidder/s appointed by Proudly South African as reserve bidder/s shall only be required 

to participate in the negotiation process in the event that the service level agreement/s 
are not concluded with the preferred bidder/s, whether after a BAFO process or not, or 
the preferred bidder/s are disqualified, or the preferred bidder/s’ status is revoked; in 
which event one or more of the reserve bidders shall be invited to enter into 
negotiations with Proudly South African with the objective of entering into a service 
level agreement. 

 
8.4.7 Proudly South African reserves the right to split the tender and to make partial 

appointments from different bidders. 
 

8.4.8 Acknowledgement of the law 
 

Each bidder is required to be fully acquainted with the procurement policies of Proudly 
South African, the Public Audit Act, the Public Finance Management Act, applicable 
Treasury regulations and the laws of South Africa (including without limitation all 
statutes and regulations) and the laws regulating the subject matter of this tender and 
the services. 

 



8.4.9 Legal personality 
 

8.4.9.1 A bidder may be an individual natural person, an enterprise or a number of individual 
natural persons or enterprises bidding together as a consortium or joint venture. 

 
8.4.9.2 If the bidder is a consortium or joint venture made up of a number of natural persons or 

enterprises or both, the lead member of the bidder shall be the bidder contact person 
for all communication with Proudly South African, and any communication between 
Proudly South African and the lead member of a bidder shall be deemed to have been 
made between Proudly South African and all members of the bidder. Further, the lead 
member shall take full responsibility for fulfilment of any obligations owed to Proudly 
South African, for management of any supply agreement resulting from this tender, and 
for losses and damages suffered by Proudly South African as the result of any actions by 
the bidder or any member thereof. 

 
 

8.4.9.3 Where a bidder is a consortium or joint venture, no change will be permitted to the 
identity of the consortium members or joint venture partners, or to the organisational 
structure of the bidder, after submission of its bid, without the prior written consent of 
Proudly South African. 

 
8.4.9.4 In the event that a bidder consortium or joint venture undergoes a change in its 

composition or organisational structure, or a change in control, Proudly South African 
reserves the right to require the relevant enterprise/s to supply such further information 
with regard to such change as to enable Proudly South African to fully consider the 
impact of such change. 

 
8.4.9.5  Should the composition, organisational structure or control of a bidder change without 

Proudly South African’s prior written consent, Proudly South African shall be entitled in 
its sole discretion to disqualify the bidder from continuing in the procurement process, 
or to permit it to continue subject to such conditions as Proudly South African 
determines appropriate. 

 
8.4.10 Cost of submitting proposals 

 
Each bidder shall bear all of its costs (of whatsoever nature) associated with the 
preparation or submission of its bid, of any BAFO process and of negotiating with Proudly 
South African regarding a possible service level agreement or executing a final service 
level agreement, and any other costs and expenses incurred by bidders in connection 
with or arising out of the procurement process. 

 
8.4.11 Confidentiality 

 
8.4.11.1 In submitting its bid, each bidder and all of its members, if a consortium or joint venture, 

agrees to keep its bid confidential from third parties other than Proudly South African’s 
officials who are required to review the bid for the purposes of procurement of the 
services. 

 
8.4.11.2 All information and data submitted by a bidder shall become the sole property of Proudly 

South African. Bidders, by virtue of their bid, agree to indemnify Proudly South African 
and hold it harmless from any loss, damage, liabilities, claims, actions, proceedings, 



demands, costs, charges or expenses of whatsoever nature suffered by Proudly South 
African for its refusal to disclose materials marked confidential, trade secret or other 
proprietary information to any person seeking access thereto. 

 
 

8.4.11.3 Each bidder shall by virtue of its collection of the RFP documentation agree to keep 
confidential all information of a confidential nature that may be contained therein (the 
“Confidential Information”). The confidential information may be made available to the 
bidder, its employees and professional advisors who are directly involved in the appraisal 
of such information and who are to be made aware of the obligation of confidentiality 
but shall not be (in whole or in part) copied, reproduced, distributed or otherwise made 
available to any other party without the prior written consent of Proudly South African. 

 
8.4.11.4 The provisions of this RFP relating to confidentiality shall not apply to any information 

which is made available as required by any law or any regulatory authority, or which is or 
becomes public knowledge other than by way of breach of the provisions of this RFP, or 
which was in the possession of such party prior to its disclosure or which is received from 
a third party who lawfully acquired it and is under no obligation restricting its disclosure. 

 
 

8.4.11.5 Proudly South African undertakes to and shall ensure that its officials and its advisors 
shall keep confidential all information received from a bidder which is clearly identified 
as confidential in such bidder’s bid as contemplated in this RFP and which is not excused 
from confidentiality as contemplated hereinabove. Any bids which contain confidential 
information must be marked on the outside as containing confidential information, and 
each page upon which confidential information appears must be marked as containing 
confidential information. The confidential information must be clearly identified to the 
reader where it appears. All copies of the bid, as well as the original, must be marked in 
this manner. Identification of the entire bid as confidential shall be deemed non-
responsive and may disqualify the bidder. 

 
8.4.11.6 A bidder’s failure to request confidential treatment of material will be deemed by 

Proudly South African to constitute a waiver of any right to confidentiality that a bidder 
may have had. 

 
 

8.4.12 Bids become the property of Proudly South African 
 

All bids become the property of Proudly South African and will not be returned to the 
bidder unless all bids are rejected and no award is made. 

 
8.4.13 Corrupt gifts and payments 

 
8.4.13.1 Neither a bidder nor any of its members, agents or advisors shall directly or indirectly 

offer or give to any person in the employment of Proudly South African, any gift or 
consideration of any kind as an inducement or reward for permitting a bidder to 
participate in a BAFO process, for appointing the bidder as a preferred bidder, or for 
showing or omitting to show favour or disfavour to the bidder in relation to the services. 

 
8.4.13.2 In the event of the contravention of the prohibited practices contemplated herein above, 

Proudly South African shall be entitled to disqualify such bidder and its members, agents 



and advisors from participating in any further part of the procurement process, or from 
participating in any future procurement processes initiated by Proudly South African. 

 
 

8.4.14 No contract 
 

8.4.14.1 This RFP does not constitute an offer to enter into a contractual relationship with any 
bidder but is merely a solicitation of bids to select the preferred bidder/s, which shall as 
such be invited to continue further on the procurement process with Proudly South 
African. 

 
8.4.14.2 No bid shall constitute an offer to enter into any contractual relationship with Proudly 

South African, but each bid shall constitute an offer to be appointed as a preferred 
bidder in relation to the services to be rendered. A contractual agreement may be 
entered into between Proudly South African and one or more of the preferred bidders 
or, as appropriate, one or more reserve bidders. 

 
 

8.4.14.3 In the event that Proudly South African requests the bidder to extend the period of 
validity of its bid, for any reason, the bidder must issue its response in writing. 

 
8.4.14.4 All correspondence from the bidder regarding this tender shall be addressed to Proudly 

South African’s Procurement Officer, shall be signed by the person authorised to sign the 
bid, and shall be legally binding on the bidder. All such correspondence must clearly 
indicate the name of the signatory, his or her position and the name of his or her 
organisation if applicable. 

 
8.4.15 No collusion 

 
In submitting a bid, the bidder and all its members certify that its bid does not in any way 
give rise to a contravention of section 4(1) of the Competition Act, No. 89 of 1998. 
Without in any way limiting or derogating from the foregoing, the bidder and all its 
members certify that: 

 
8.4.15.1  Its bid has been prepared without consultation, communication or agreement with any 

other bidder, any member of another bidder, or any other competitor or potential 
competitor; 

 
8.4.15.2  Its bid (or any part thereof) has not been disclosed by it, nor will it be disclosed by it to 

any other bidder, any member of another bidder, or any competitor or potential 
competitor; and 

 
8.4.15.3  No attempt has been made or will be made by it to induce any other potential bidder/s 

not to submit a bid. 
 

8.4.16 Compliance and completeness 
 

8.4.16.1  Any material failure on the part of a bidder to comply with the terms of this RFP may 
result in its bid being treated as non-compliant. 

 



8.4.16.2  Proudly South African reserves the right to reject any non-compliant bid without further 
evaluation, provided that at Proudly South African’s discretion, the non-compliance is of 
a minor nature. In this case, it may either continue to evaluate the bid, or seek 
clarification thereon, or reject the bid. 

 
8.4.16.3  Any bid received without all information or data requested in terms of this RFP, or with 

insufficient information for substantive evaluation thereof, will be marked as incomplete 
and may at Proudly South African’s discretion be rejected. 

 
8.4.17 Signing requirements 

 
8.4.17.1 Single natural person 
 

Where a bidder is a single natural person, that natural person must sign the original bid. 
A certified copy of the bidder’s identity document must be provided with the bid. 

 
8.4.17.2 Single enterprise 

 
Where a bidder constitutes a single enterprise, those persons duly authorised to bind 
such enterprise must sign the original bid. As proof of authority, the persons signing the 
original bid shall provide a certified copy of the resolution of the board of directors, or its 
equivalent, of the enterprise concerned, evidencing their authority to sign the bid and 
thereby to bind the enterprise. 

 
8.4.17.3 Consortium or joint venture 

 
8.4.17.3.1  In the event that the bid is made by a consortium or joint venture, the bid is to be signed 

by the lead member. 
 

8.4.17.3.2  Proof of authorisation of the lead member to act on behalf of its consortium or joint 
venture is to be included in the bid, by way of – 

 
8.4.17.3.3  in the case of a consortium of natural persons, an original letter signed by each such 

natural person authorising the lead member to sign and submit the bid on his or her 
behalf; or 

8.4.17.3.4  in the case of a consortium of enterprises, a certified copy of the resolution of the board 
of directors or its equivalent, of the enterprises concerned, conferring authority on the 
lead member to sign and submit the bid on their behalf and thereby to bind them to the 
terms of the bid. 

 
8.4.17.3.5  The lead member shall be the only person authorised to make statements on behalf of 

and receive instructions for members of the bidder. 
 

   8.4.17.3.6  A copy of the agreement entered into by the consortium members or joint venture 
partners for the purposes of forming a consortium or joint venture shall be submitted 
with the bid, which agreement must clearly set out the relationship between the parties 
thereto and authorise one of the partners to be the lead member for that bidder. 

 
8.4.18 Declaration 

 



8.4.18.1  Included in each bid shall be a declaration by the signatory/signatories to the bid to the 
effect that – 

 
8.4.18.2  the bidder acknowledges, accepts the applicability of and agrees to be bound by these 

tender terms and conditions, and the other terms of the RFP; 
 

8.4.18.3        all documentation forming part of the bid is factually correct and true; 
 

8.4.18.4       the bid shall remain valid for the period of validity; and 
 

8.4.18.5       the bidder will comply with all relevant laws. 
 
8.4.19 Proudly South African’s discretion 
 

Where it is stipulated in this RFP that Proudly South African’s prior written consent shall 
be required, the determination by Proudly South African as to whether to grant or refuse 
such consent shall be at Proudly South African’s sole and absolute discretion, and the 
decision with regard thereto shall be final and binding. 

 
 
 
 
8.4.20 Tax compliance status 
 

It is a requirement of this tender that the taxes of the bidder be in order or that suitable 
arrangements have been made with the South African Revenue Service in order to satisfy 
them. NB: One original up to date and valid tax clearance certificate, in respect of each 
natural person or enterprise that forms part of any bidder, must be submitted with 
each bid together the bidder’s SARS PIN. 

 
8.4.21 Reservation of rights 
  

Proudly South African reserves for itself the following rights, relating to the tender 
process: 

 
8.4.21.1  the right to modify, amend or clarify the RFP requirements at any time after its initial 

publication, including after the closing date, in which event bidders that have submitted 
complete and compliant bids, as the case may be, will be notified of any such 
modifications, amendments or clarifications and will be given an opportunity to 
supplement their bids accordingly; 

 
8.4.21.2  the right to enter into negotiations with one or more preferred bidder identified in the 

evaluation process, regarding any terms and conditions, including price, of a proposed 
service level agreement, without offering the same opportunity to any other bidder; 

 
8.4.21.3  the right to accept part of a bid rather than the whole of a bid, including the right to 

accept a bid in respect of a portion of the services tendered for rather than the full 
quantity or range of services tendered for; 

 



8.4.21.4  the right to appoint as preferred bidder a certain member or members or subcontractors 
of a bidder consortium rather than the bidder as a whole, subject to the consent of that 
member or subcontractor of the bidder consortium; 

 
8.4.21.5        the right to split the award of the tender between two or more preferred bidders; 

 
8.4.21.6  the right to request two or more bidders or members of bidder consortia to work 

together as a consortium in order to provide the services; 
 

8.4.21.7  the right to cancel the tender process at any stage, including after the closing date 
and/or after presentations have been made, and/or after bids have been evaluated 
and/or after preferred bidders and reserve bidders have been notified of their status as 
such; 

 
8.4.21.8  the right to carry out site inspections, product evaluations or explanatory meetings in 

order to verify the nature and quality of the services tendered for, whether before or 
after adjudication of the tender; 

 
8.4.21.9  the right to call for and be promptly provided with additional information as specified, or 

supporting documentation in order to verify any of the information provided by the 
bidder in respect of any aspect of its bid, whether before or after adjudication of the 
bids; 

 
8.4.21.10  the right to make the appointment of any preferred bidder or reserve bidder subject to 

the conclusion of a detailed service level agreement, which contract may include 
financial and/or other penalties for non-performance or defective performance of the 
services; 

 
8.4.21.11  the right to award preferred bidder status to a bidder whose bid was not the lowest in 

price; and 
 

8.4.21.12  the right, once a service level agreement has been concluded, to increase the quantity or 
scope of the services contracted for without inviting further bids, subject to the consent 
of the successful bidder, on such terms and conditions as may be agreed between the 
successful bidder and Proudly South African. 

 
 
8.4.22 Copyright 

 
By submitting a bid, the bidder agrees that Proudly South African may copy the bid for 
purposes of facilitating the evaluation of the bid or to respond to lawful requests for 
access to information. By submitting a bid, the bidder consents to such copying and 
warrants and represents that such copying will not violate the rights of the bidder or of 
any third party. Proudly South African will have the right to use ideas or adaptations of 
ideas that are presented in the bids. 

 
8.4.23 General provisions 
 

8.4.23.1  Tenders must be submitted in the format specified in this RFP and should be 
supplemented by the further information or documentation required by Proudly South 
African in terms of this RFP. 



 
8.4.23.2  Bidders shall check the numbers of the pages of this RFP and any accompanying 

documentation and satisfy themselves that none are missing or duplicated. Proudly 
South African accepts no liability in regard to claims arising from the fact that pages of 
this RFP are missing or duplicated. 

 
8.4.23.3  All prices shall be quoted in South African Rand, and Value-Added Tax must be included 

and shown separately. 
 

8.4.23.4  If a bidder intends to subcontract any aspect of its rights or obligations arising from a 
service level agreement, the bidder must provide the name and contact details of its 
intended subcontractor/s in its bid, as well as a letter from each such subcontractor 
consenting to act as such and authorising the bidder (or its lead member if a consortium) 
to sign and submit the bid and to name the subcontractor as such therein. 

 
8.4.23.5  In the event that it becomes necessary for Proudly South African to communicate with 

any bidder after the closing date but before the resulting supply agreement is concluded, 
it is specifically noted that such communication shall be deemed not to create any 
expectation on the part of the bidder as to the possible appointment by Proudly South 
African of the bidder, to render the services tendered for, or any expectation that 
Proudly South African will be liable for any costs relating to further information or 
proposals requested by Proudly South African in the course of such communications. 

 
 
 
 

ENQUIRIES: 
Contact person: 
Jeanette Makhoba 
Procurement Officer  
Email: jeanette@proudlysa.co.za  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
ANNEXURE “A” 
 
OBJECTIVES  

 

This project has been proposed to achieve the following objectives: 

Objective 1 | Design a clean, modern e-Commerce platform that delivers a seamless and engaging user 

experience in order to maximise sales revenue in favour of locally made products. 

Objective 2 | Build a highly functional CMS which retains usability so up to five to ten user accounts per vendor 

may simultaneously access and upload content. 

Objective 3 | Ensure SEO and analytics are in place to maximise rankings and to help monitor campaign 

effectiveness. 

• Reach target customers – (demographics, geographic region, etc.) 

• Meet revenue targets for online sales with new or existing customers or in new or existing markets or market 

segments 

• Increase brand awareness of products and/or services 

• Capture email addresses for email marketing 

• Encourage site registrations 

• Enter new geographic markets with localised e-Commerce web presence 

• To form a relationship with each of our customers, make our vendors feel part of a family 

• To strive to have the widest range of South African Made products and services with the best customer service 

DELIVERABLES  

• The e-Commerce website presents a new visual look, and its functionalities are enhanced to provide 

a better experience for users 

• Continuous development and integration with the Proudly South African website 

• Develop a user manual and deliver a webinar for the support staff and system administrators to 

perform content upload, system maintenance and administration 

• Support and maintenance: Administrative and technical support as well as quality control for a period of up 

to six to 12 months  



• Source code handover: Full source code including all developed libraries shall be handed over to Proudly 

South African 

• Onboarding of Proudly SA members 

• Safe and secure online payments 

• Logistics management 

• Sales reports  

• VEXPO plugin 

• Domestic focus, with international transactional capability 

 

Deliverables clause: 

• Once a company is selected, the contract may be amended with a timeline/timeframe inclusive of milestones, 

with materials to capture new specific developments on the website upon request from Proudly South 

African. 

Work Scope: 

The work setting for the project will include different aspects: 

Timing and duration of the project: 

• The duration of the contract will be six to 12 months and the expected starting date is as soon as possible  

• The development of the e-Commerce website must be ready in a short lead time, ideally three months – 

timelines will be included in the service level agreement 

• The user manual, webinar and the maintenance of the website will be done from the effective date of the 

agreement  

Briefing/debriefing arrangements: 

• A first meeting/conference call will be scheduled with the Proudly South African team to brief the 

company on the background information, to develop and structure each of the requested 

deliverables. 

Support provided: 

• Proudly South African will grant access to the current Proudly South African website and content 

including server spec, administration console, all documents and pages, plugins, themes, and 



additional files. 

 

 

WORK PLAN 

Deliverables: 

All new developments listed in this section will be built in Microsoft Azure. 

Design and Technical Requirements: 

The Customer comes first. The website needs to be a smooth experience for customers from the moment they 

logon to placing an order to when their order is delivered to their door.  

Generally: 

• Responsive design  

• Search function by news, type of publication/guidance, type of resource, events, country story and 

issue 

• Search resources by free text 

• Interactive map 

• Signup for latest news 

• Link the site with other platforms such as Proudly South African website and stockholders 

 

General e-Commerce Requirements and functionality:  

• Storefront integrates with existing Content Management System (CMS) 

• Inbuilt CMS capabilities - ability to edit content/layout of storefront for promotions 

• Personalisation tools to control cross sells, up sells 

• Product image management system – support for thumbnails, image zoom, multiple images per product 

• Theme specific tabs which can be added to accommodate for partners’ products or event specific 

products 

• Branding banner opportunities for vendors to make use of for paid marketing 

• User guide on how to use the platform  

• Chat function box for new users 

• Various available themes for storefronts  



• Ability to install additional apps and plug-ins 

• Needs to be functional on all current browsers, mobile phones, and tablets 

• A number of admin account logins with the ability to create user accounts. Training video will be required 

• Commission structure for vendors’ products loaded and possible monthly fee structure  

• Branding of the website is to be done in accordance with the Corporate Identity Manual 

• Terms and conditions required, to align with POPIA 

• Graphic design, copywrite, site maintenance, development of new pages including digital marketing 

aspects and any other issues which may arise from time-to-time and/or related services including 

enhancements 

• Must have support for both B2C and B2B transactions on products 

• App development and functioning  

• Following the Proudly South African branding guidelines, design and update the look-and-feel for 

the e-Commerce website capturing the different functionalities outlined in this TOR. The company 

will develop a graphical concept 

• Ensure a consistent visual language on the new website by introducing fixed styles in 

templates ensuring consistency in fonts, formatting, icons, images, layout techniques 

• The look and feel should be adapted to homepage, sections, sub-sections, and the following components 

of the website: Login, Register, Sell on Proudly SA, Help, Orders, My Account, Tradeshows, Events, 

existing Virtual Expo platform (VEXPO) 

• Standard page elements inclusive but not limited to header, footer, tabs, persistent 

navigation, about us, contact us, email and page-print options should be included in the new 

templates 

• The new templates should guarantee that most recent content on the site is captured automatically in 

the homepage in an organised way following specific categories, tags, or other custom taxonomies  

• Automation should be prioritised 

• All section and subsection webpages should incorporate functionalities to guarantee the latest 

information on that section and sub-section is displayed (Products, Categories, Current Specials, 

Daily Specials, Notifications, and Popups) 

• The current sections and sub-sections of the site should be adapted using the updated templates. 

These sections include around a number of industry classifications 

• Social sharing features – including Twitter share by text selection and Twitter feed by handle and 

hashtag 

• Speed of access / easy access for both vendors and customers 



• Lower cost for members who do not have the financial capability to have a physical store to reach buyers 

• 24 hour availability. Allowing users to browse 24 hours per day and place orders  

• Track visitors browse, search and purchase history, leverage this data to present personalised 

recommendations  

• Assist our member companies with brand awareness of their products and services as a Proudly South 

African member 

• Stored video function for visitors to watch previously hosted webinars, product review videos etc.  

• Interactive map to display province specific vendors  

• Search function  

• Quick support and response for both Proudly SA Managing staff as well as Proudly SA members loading 

onto the website  

• Must link to Proudly SA’s social media pages, as well as internal and external systems 

• QR codes for all vendor stores which can be shared for direct access to products 

• Capacity for live streaming from a setup at physical events for interviews of vendors and product 

showcasing – “News Room” 

• Loyalty card / point for customers  

• Birthday vouchers sent to customers on their birthdays 

• Make use of “limited supply” sales and promotions to work on the scarcity tactic 

• Marketing of most popular products  

• Retarget lost sales 

• Partner with vendors to do free giveaways on special event days for those who login and do something 

specific to unluck the free gift (e.g. free tea on World Tea Day, Coffee Day, chocolate on Mother’s Day, 

Father’s Day)  

• Vendors to update product images every 6 months or yearly to keep the look fresh and up-to-date 

 

Product Catalogue: 

• Support any product type 

• Must be easily managed by staff, including ability to add and edit product categories 

• Browse by product category, variant, price, attribute (e.g., colour or size) 

• Search: search by product category, variant, price, attribute 

• Allowance for bulk order purchases 

• Sourcing of a suitable digital camera and small and large lightboxes (x2) with a set-up that has portable 

capability with matching editing software  



 

User Interaction: 

• Blog 

• Frequently asked questions (FAQs) 

• Customer forum 

• Social sharing features – including Twitter share by text selection and Twitter feed by handle and 

hashtag 

• Product reviews and ratings 

• Competitions  

 

Integration: 

• Website – e-Commerce solution must integrate with existing website 

• Analytics – e-Commerce site must integrate with existing website analytics package such as Google 

Analytics and also with specified e-Commerce analytics package, such as Google Analytics for e-

Commerce 

• VEXPO – must also allow for integration of already existing VEXPO platform (or new VEXPO platform if 

applicable) for virtual expos and events through the year. This platform allows for 180 vendors in 6 split 

halls 

• Email – existing email system sends responses to customer activity on new website e.g., form 

completion, transactions 

• Other systems – activity on website is tracked and reported to existing Customer Relationship 

Management (CRM) system, if there is one, stock management and other systems 

• App – capacity to link to an app for e-Commerce shopping 

• Live Streaming – capacity to live stream and host webinars from platforms such as Zoom and Teams  

• Database integration – customer contact details are captured from website into existing databases e.g., 

email marketing databases 

• Accounts/business analytics integration – financial transactions on website are captured by existing 

accounting system and generate workflow and reports for finance and sales 

• Calendar – capacity to integrate monthly events calendar  

• Trade Shows – Capacity to integrate to international and/or local trade shows 

• Social Media – Social sharing features – including Twitter share by text selection and Twitter feed by 

handle and hashtag. Facebook, Instagram, TikTok, LinkedIn etc. 



• Special events – capacity to integrate into competitions run by Proudly SA  

• MAP – capacity to integrate with the Market Access Platform (https://www.mapcollaboration.com/) 

• Website portals – capacity to integrate all the product-specific portals (found on www.proudlysa.co.za)  

 

Search Engine Optimisation and Marketing: 

• Automatically generated and updated machine-readable sitemap is incorporated into site 

• Human readable URLs on all pages 

• Key metadata of pages (HTML title, description, and keywords) is editable independently of each other 

• Webmaster tools (Google, Bing) installed and configured 

• Newsletter sign up form included 

• Discount coupon codes 

• Management of SEO as well as Google Ads to reach optimisation 

• Paid advertising for all platforms including but not limited to Google, Facebook, Instagram etc. 

• Digital marketing plan which allows for monthly changes to increase optimisation 

• Content marketing via blogs/website, google ads, search ads, ads display, shopping campaigns on the 

platform 

 

Basket and Checkout: 

• Simple purchase pathway and checkout 

• Guest purchase /one page checkout  

• Payment by credit card or debit card 

• Third party payment facilities to accommodate for international purchases 

• Other payment/incentive features, such as loyalty schemes, wish lists and gift tokens 

• Abandoned cart check-up automated emails 

 

Order Management:  

• View, edit or create orders from administration panel 

• Product returns function 

• Customer order tracking/history /printable invoices  

• Multi-channel support (e.g. click and collect) 

• Stock level management 



• Logistics bookings and management 

• Warehousing capabilities to assist with courier fees 

• Drop ship capabilities 

• Allowance for bulk order purchases 

 

Management Team:  

• Proudly South African to have full access to the backend sales and stats 

• Weekly reports on sales and site performance to be pulled and sent 

• Customer and vendor support system for all queries  

• Registration page for interested vendors. Vendors and/or products and/or services will need to first be 

verified by Proudly South African 

• Monthly sales and performance reports to be pulled and sent 

• Dedicated Team to onboard all interested vendors and follow up on required paperwork needed for their 

online store 

• Dedicated Team to assist vendors with uploading of their first batch of products 

• Dedicated Team to assist with incorrect image quality for online purposes i.e.: removal of backgrounds 

• Bimonthly meetings with the Proudly South African team to put forward monthly feedback on site 

efficiency  

• Liaise efficiently with Proudly South African e-Commerce Manager and keep him/her fully informed 

 

Knowledge Transfer: 

• Develop a user manual as well as tutorial videos and deliver a webinar for the support staff and 

system administrators to perform content upload, system maintenance and administration 

• Develop training documentation and tutorial videos for vendors on the functionality of the site 

as well as how they update and maintain their own online stores  

 

Support and maintenance: 

• Support and maintenance: Administrative and technical support, quality control for a period of 

at least 6 months 

• Provide details of system maintenance services, such as version upgrades and security patches to the 

website and e-Commerce system 



• Should include details of annual maintenance charge for defined amount of support recommended by 

the supplier together with details of any additional charges involved. Agreed service levels and hours of 

support e.g. office hours only, 24/7 required should be specified. 

 

Source Code Handover: 

Full source code including all developed libraries shall be handed over to Proudly South African. 

 

Tasks: 

• The successful company will participate in a debriefing session with the project management team. 

Based on the debriefing session and this RFQ, the vendor will share proposals with the Proudly South 

African team 

• The company will adjust concept based on feedback and comments from the Proudly South 

African team 

• The vendor will develop the visual concept and language for the site adapting it to the different 

components outlined in the section “deliverables” and adjusting it based on feedback and 

comments from the Proudly South African team 

• To create responsive graphic design elements and to integrate or adapt existing graphic design and 

make it responsive 

• Development of web sections and content upload 

• Integration as we progress 

• Test site before going live. This is to include a stress test of large user amounts 

 

 

REQUIRED SKILLS AND EXPERIENCE: 

Vendor should demonstrate and provide examples of previous experience in the performance of similar 

services as follows: 

• Be a reputable firm with at least 5 years of prior experience designing visually appealing and 

navigation friendly websites 



• Familiarity and relevant experience in using different Content Management Systems. (Joomla, 

WordPress, Bootstrap etc.) 

• Have a broad knowledge of current web development technologies and design tools in the field, 

new software and other web programming languages and programs including use of HTML, 

XHTML, CSS, XML, XSLT, Macromedia Flash, Java 

• Have excellent knowledge of recent trends in graphic design, websites, including online video 

publishing, and social media networks 

• Demonstrate the ability to create innovative and visually appealing designs  

• Key professional staff qualifications and competence needed for the assignment 

• Lead developer: The lead developer is responsible for the overall development process and 

assures that all code contributed is in line with coding standards. The lead developer has extensive 

experience (at least four years) in programming and CMS development, including versioning of 

which at least two years are specific to WordPress CMS 

• The lead developer is an expert in the below scripting and coding languages and standards: PHP, 

AJAX, Java Script, HTML (including version 5), CSS (including version 3). The lead developer is an 

expert in the use and configuration of the below applications: WordPress CMS, MySQL Database, 

Apache web server. Experience with other related applications is an advantage 

• The lead developer is an expert in the use and configuration of the below products and 

techniques: Search engine optimisation, Google Webmaster tools, Google developer tools, Mobile 

device adaptation 

• Graphic designer: The vendor will have a team of graphic designers with prior experience on 

designing websites with a solid portfolio of at least 5 years’ experience 

• Graphical integrator: The graphical integrator supports the development team with the integration of 

graphic design and CSS elements. The graphical integrator has at least 4 years of experience with the 

CMS integration of responsive CSS and graphic design of which at least one year is specific to 

WordPress CMS. The graphical integrator is an expert in the below scripting and coding languages and 

standards: HTML (including version 5), CSS (including version 3), PHP, Java Script (including 

jQuery).Junior migration expert: The junior migration expert supports the development team with the 

execution of manual and/or automated content migration. The junior migration expert works to assure 

the correct redirection of webpages after migration. The junior migration expert has at least 2 years of 

work experience in CMS publishing and configuration of which at least 6 months are specific to 

WordPress CMS. The junior migration expert has an eye for detail and a basic understanding of content 



development. The junior migration expert has the capacity to fluently read and write in English. The 

junior migration expert has experience with the below applications, scripting, coding languages. 

Standards are also a prerequisite: PHP, Java Script (including jQuery), HTML, CSS, MySQL Database. 

 

The bidder must include projected timelines of the project in accordance with the elements outlined below 

(incorporate items above if they don’t appear below):   

Requirements Due date  

Proudly SA e-Commerce website  

Finalised design  

Artwork content   

Final testing  

Integration of VEXPO platform   

App development  

Local and International market  

Local and International payment capability  

Local and International courier capability  

International currency conversion   

Hosting capability for webinars through various 

platforms 

 

Local payment capability  

Drop shipment  

Marketing campaigns  

Approach of all Proudly South African members who 

partook in previous online Expo whereby the 

 



information is easily accessible for a quick gains’ 

presence online – personalise communication  

Deploy to final domain  

Uploading of interested Proudly South African 

members 

 

Training on how to use the website for member 

companies to update their stores 

 

App launch  

YouTube channel, Tiktok etc.   

Influences to promote use of website   

Target specific media to promote products on Proudly 

SA website  

 

Video reply section   

Value added emails to be sent out on tips and tricks, 

freebies, giveaways, exciting news and developments 

 

Offer “shop the look” for clothing vendors   

Complementary product for the first week   

Personalise each customer’s experience (content 

personalisation from previous visits) 

 

Run campaigns   

Collect reviews and feedback   

Integrate with all social media platforms, and Proudly 

SA internal and external systems 

 



Handover of lightboxes (x2), camera and digital editing 

software for pristine product images 

 

Marketing approach of all Proudly South African 

members with a big marketing campaign to get 

members to register online 

 

Attend physical events for contract period  

QR codes for all vendor stores which can be shared for 

direct access to products  

 

Capacity for live streaming from a setup at physical 

events for interviews of vendors and product 

showcasing – “News Room” 

 

Loyalty card / point for customers   

Birthday vouchers sent to customers on their birthdays  

Make use of “limited supply” sales and promotions to 

work on the scarcity tactic 

 

Marketing of most popular products   

Retarget lost sales   

Partner with vendors to do free giveaways on special 

event days for those who login and do something 

specific to unluck the free gift (e.g. free tea on World 

Tea Day, Coffee Day, chocolate on Mother’s Day, 

Father’s Day)  

 

Vendors to update product images every 6 months or 

yearly to keep the look fresh and up-to-date  

 

 



Kindly note that Proudly South African’s payment terms are 30 Days nett, any other payment terms would have 

to be negotiated and agreed upon.  

Where Proudly SA requires goods, please ensure that your quote/proposal stipulates whether the goods are 

locally produced/manufactured and extent of local content. 

In the event that you are the duly appointed service provider/supplier, please ensure that you only proceed on 

the receipt of a duly approved Proudly SA Purchase Order.   

Kindly also quote Proudly SA’s Purchase Order Number on your Tax Invoice, failing which, payments may be 

delayed.  

 

Enquiries: 

For any enquiries, please contact: 

Ms. Jeanette Makhoba 

Tel: (011) 327 7778 

Email: jeanette@proudlysa.co.za 

 


